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Advertising information & rates 2012

Advertising with European Energy Review enables you to target key decision-makers in the European
energy world.

EER offers three advertising options:

A. Announcements in our newsletter
B. Advertisements on our website, including banner ads, video-films and advertorials
C. Strategic & Business Partner Packages

A. Announcements in the EER newsletter

The EER newsletter is published twice a week and is sent to a (daily growing) database of (currently)
36,000 energy professionals and policymakers. Subscription to the newsletter is based on free
registration.

Commercial announcements are placed at a prominent position immediately underneath the main
editorial content (see the illustration). They link to a separate page on our website on which you can
provide additional information and provide a link to your own website.
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Maximum number of characters for announcements in the newsletter is 350. The text should be in
English. To ensure exclusivity and optimal attention, we never include more than two announcements
in any issue of our newsletter.

The price of an announcement is € 975.

Experience has shown that this is a very effective and affordable way of directly reaching the high-
quality readership of EER!

B. Advertisements on the EER website
We also offer the option of placing advertisements on our homepage and other pages of our website.

Advertisements can be banners linking to your site, but also videofilms, advertorials, job vacancies,
company reports, and so on.
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We offer five spots on the homepage:

the homepage

See the accompanying illustration for more details.

Website

EUROPEAN ENERG

Top right — immediately to the right of the main editorial feature
Centre — immediately underneath the main editorial feature
Far right — immediately above the banners of our regular sponsors in the far right column of

Lower left/lower centre — underneath the editorial content (above “recent posts”)
Lower combination — lower left & lower centre
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23 May 2011

Vattenfall: to be or not to be international

State-owned Vattenfall, Europe's sixth largest

electricity producer, has to mest many
conflicting  demands:  produce  gensrous
dividends, be a model of green energy,

conquer foreign markets and pay ils executives
by the restrictive standards of the Swedish
government sector.

These conflicts of interest are Increasingly
dragging the company down. One solution
now being discussed Is to split Vattenfall into a
national  state-owned company and an
International private one. |t is one thal the
MNorweglan CEO @ystein Laseth seems lo
favour. But Leseth is powerless to set the

strategic direction of the company. That is the prerogative of the Swedish government, as our Stockhalm

comespondent Reiner Gatermann reports.

More »

Interview 18 May 2011
CEQ GasTerra Lankhorst launches plan for
Energy Academy

"The public energy debate is ill-
informed and superficial'

“Public acceptance” has become 8 huge problem for
the energy industry in Eurcpe Public opinion is
increasingly tuming against almost any kind of energy
praject - from CO2-starage 10 new networks, windmlls,
coal-fired power stations and nuclear power stations
According to Gertjan Lankhorst, CEO of Dutch gas
trading company GasTema and vice-President of
industry association Eurogas, the level of the energy
debate must be drastically improved. As a first step, he
wants to see an Energy Academy set up in the Dutch
gas capital Groningen.

More »

How to win public acceptance for green
energy

16 May 2011

The case of Samse
| By Stefan Nicola

The tiny Danish island of Samso is a role model when it
comes to overcoming resistance 1o renewable energy
projects. Completely eliminating big business,
organizers there have involved their fellow citizens in
large-scale energy infrastructure decisions by enabling
them nat only lo discuss ihe changes fo their
landscape, but also offering them to own the wind
turbines to be installed. Once a fossit fuel importer,
Samso loday mesis all its slectricity with renewables
and offsets more greenhouse gases than it emits.
Experis from all over the world travel to this island to
leamn from its example.

More »
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Brussels' energy taxation
revolution

12 May 2011

| By Sonja van Renssen

The Eurcpean Commission has issued propasals that
for the first time, attempt to regulate fuel taxation rates
in EU member states, rather than simply setting
minimum values. It wants to see motor and heating
fuels taxed according to their energy content and CO2
emissions rather than by volume as is the case oday. IF
the proposals are accepted, diesel will in fulure cost
more than petrol, biofuels will become relativaly
cheaper and LPG and CNG (compressed natural gas)
will become more expensive. From the perspective of
dimale policy and the intemal market, the proposals
are not unreasonable. The guestion is; will the member
states be willing 1o bite the Commission's bullet?

More

‘Shale gas will not be as important in Europe as in the US' - 9 May 2011

Interview with Jean-Frangois Cirelli, President of Eurogas and head of GDF-Suez. on the prospacts of

unconventional gas in Europe - and much mare.

'A complete transformation of the system as we know it' - 28 Apni 2017

Jan Peters and Han Slootweg of Enexis explain that DSO's have a unigue role 1o play In the smar

grid revolution

The Ten Inconvenient Truths that shape our new energy world order - 26 Apei 2011

Matthew Hulber draws Ten Incanvenient Lessons from the recent perturbations in glebal oll markets
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» Micronesia takes legal action

against Czech coal-fired power station
Greenpeace

Vattenfall sells Nuon's gas exploration
and production activities to Tullow Oil
Vattenfall

EU market design must be improved to
ensure renewable energy integration
and adequate generation capacity
Eurelectric
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» Does Natural Gas Need a R
Decarbanisation Strategy? The cases
of the Netherlands and the UK
Oxford |nstitute of Energy Studies

The Myth of Natural Monopoly
Thomas J DiLorenzo

Shale Gas Shock

Global Warming Policy Foundation

- China's Natural Gas Price Dilemma Advertisements
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» Submarine Power Cable Forum
23 May 2011 - 25 May 2011
. Developing Unconventional Qil
23 May 2011 - 25 May 2011
» Europe's Renewable Energy Policy
Conference
24 May 2011

Most read last four weeks

= The Ten Inconvenient Truths that shape
our naw energy world order
By Matthew Hulbert
“Shale gas will not be as important in
Europe as in the US'
By Karel Beckman
= The case of Samse
By Stefan Nicola
Brussels’ energy taxation revolution
By Sonja van Renssen
= 'A complete transformation of the
system as we know it'
By Ron van Duuren and Karel Beckman
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For our advertising rates and specifications, see the table below. Banners must be supplied in JPEG,
EPS or GIF format.

Advertising rates Size width x height Fixed fee

(pixels) (excl. VAT)
1. Top right 240 x 255 € 1500 per 2 weeks
2. Centre 276 x 290 € 1300 per 2 weeks
3. Far right 120 x 90 € 1300 per 2 weeks
4. Lower left or lower centre 276 x 95 €650 per 2 weeks
5. Lower spread 565 x 95 € 1300 per 2 weeks

C. Strategic & Business Partner Packages

We also offer highly attractive partnership packages for corporate sponsors, which include not just
the right to place a banner ad on our homepage, but also:

the right to post job vacancies on our website

the right to publish announcements in our newsletter and ads on our website
the possibility to create one’s own extensive profile on our website

the possibility to publish sponsored content on our website

For more information about the possibilities provided by these custom-made packages, please contact
our marketing manager Ms Fiona Zeldenthuis, see below.

A brief profile of our readers

EER reaches decision-makers, policymakers and influentials throughout the European energy sector.
We have some 700 subscribers in the European Commission and some 300 in the European
Parliament alone. In addition, we have dozens and in many cases over a hundred subscribers among
each of the top European energy companies and in national governments across the EU. Some 80%
of our visitors come from Europe, but we are increasingly read in the rest of the world too.

The top-6 countries where we are read are the United Kingdom, the Netherlands, Belgium (Brussels),
Germany, France and the United States. We also attract visitors from Canada, Italy, Russia,
Switzerland, Austria, Greece, Spain, Poland, the Scandinavian countries, Eastern Europe, Turkey and
many other countries in Asia and the Middle East.

Based on our database and surveys we carried out, we can make the following readership
segmentation:

= Private sector (energy companies & consultancy, finance, law) 50%
= Government representatives 25%
= Research & knowledge institutes 15%
= NGO’s 10%
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Website visitors and newsletter registrations

Since we started with the online version of EER on 1 January 2010, the number of visitors to our
website has been growing steadily. To obtain exact details on visitor numbers, please contact Ms
Fiona Zeldenthuis, see below.

We have an average of 25,000 visitors per month, who record some 68,000 page views.
Last year, our website attracted 110,000 absolute unique visitors, who recorded 700,000 page views.

Registrations to our newsletter have also shown consistent growth since the start of 2010. In January
2012 we passed the 35,000 mark. We are convinced that we now have one of the highest-quality
energy databases in Europe!

Growth subscribers
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More information

EER is published by Castel International Publishers in Groningen. It is fully independent and
supported by an editorial board and an advisory board consisting of prominent energy professionals.

For more information on advertising and other commercial opportunities, please contact Ms Fiona
Zeldenthuis, fiona.zeldenthuis@castelpublishers.nl, tel +31(0)88 888 32 90.

For more information about our editorial calendar and policies, please contact the editor-in-chief, Mr
Karel Beckman, karel.beckman@europeanenergyreview.eu, tel +31-(0)6-5252.7667

Castel International Publishers BV
P.O. Box 70061

9704 AB Groningen, the Netherlands
T +31 (0)88 888 32 00

E info@europeanenergyreview.eu

| www.europeanenergyreview.eu
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